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H O W  W I C K  L E V E R A G E D  S I N G L E - F A M I L Y  M A R K E T I N G  

S T R A T E G I E S  T O  E X C E E D  M U LT I - F A M I L Y  L E A S E - U P  G O A L S

NEEDED: A CUSTOMIZED STRATEGY 

Framework Group was developing an elegant 

multi-family rental property in the competitive 

Daytona Beach, Florida, market, and that called for a 

sophisticated marketing approach. The client knew 

they must draw interest from beyond Daytona to fuel 

success for The Napier, and the strategic positioning 

of the brand and the go-to-market strategy needed 

to differentiate it from the competition. 

OUR ROLES 

• Placemaking

• Strategic Planning and Positioning

• Website Design and Development

• Email Marketing

• Social Media Marketing and Advertising

• Lead Generation

• Google Setup and Search Program

• Marketing Collateral and Outdoor

• Public Relations

• Collaborative partnership with external Leasing  

and Property Management group 

      We learned quickly to trust Wick’s guidance. Their sophisticated approach 

to single-family and for-sale gave us a competitive edge, and our leasing results 

were beyond expectations.        – Nick Herring, Sr. Vice President of Development

“
”
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CHALLENGES

The Napier faced competition from a crowded rental 

market as well as single-family homes in the area. 

Because The Napier offered some of the largest and 

most elegant apartments in the area, its brand needed 

to stand apart from the racetrack/party reputation of 

Daytona Beach to distinguish the property for locals 

and to attract people from outside the Daytona area 

who would value an upscale rental lifestyle close to  

the beach.

INSIGHTS

Consumer and competitive research revealed much, 

including that “luxury” had been co-opted by many others 

in the market, diluting the impact of the label. Based on 

our research, The Napier’s residents would value ease, 

privacy and prestige, and wanted more for their money. 

And given the generous floor plans and community 

design, these residences would live more like single-family 

homes than area apartments. And leaning into a location 

close to swankier Ormond Beach helped set this place 

apart and attract the right customer.

Outdoor piqued potential residents’ excitement about The Napier and helped to differentiate it from the competition. Sales flyers 

served a similar purpose and supported the storytelling and sense of place.

Social media campaigns showed on-brand creative to The Napier’s 

most likely prospects. Facebook Lead Ads in particular were highly 

successful in building the interest list – providing the property 

management team with a robust bank of leads to nurture.
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STRATEGY

Research-based consumer insights informed a 

placemaking strategy and lifestyle approach that had its 

roots more in single-family home and master-planned 

community marketing than in typical multi-family rental 

marketing. The rich lifestyle story became the foundation 

for a visually elevated website, and a paid and organic 

social media presence that, along with search and 

outdoor, drove qualified traffic to the website for lead 

capture and email nurture. PR and outdoor expanded 

reach and local awareness for The Napier. Branded sales 

support collateral ensured a consistent brand experience 

throughout the leasing process. 

 

EXECUTION

Website Design to Establish the Brand and Messaging

Armed with this new strategy and robust branding, Wick 

created a highly visual and mobile-first website to match 

the elegance of the brand. Simple, clean copy. Bold black-

and-white design. Bright, inviting images. 

 

Social Media to Attract Desired Audience

Highly targeted ads on social media allowed us to 

efficiently reach the people who would appreciate  

The Napier. Lead Ads in particular were highly successful 

in building the interest list – allowing the leasing team  

to follow up. Organic content further created a distinct 

sense of place.

 

Search and Google Ads to Retarget and Provide 

Additional Touchpoints

Strategic use of SEO allowed The Napier to rank top-of-

page organically. And Google Ads provided a means to 

boost traffic and retarget users who interacted with the 

site previously, creating more touchpoints and increased 

brand recognition.
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RESULTS

While The Napier’s goal was to be fully leased within 

a year, the property was nearing capacity within only 

seven months of opening, considerably ahead of 

schedule, which Framework Group regarded as a 

significant success.

Strategic Single-Family Marketing Works for Multi-Family

Framework Group sought a sophisticated marketing solution 

to differentiate The Napier from area rentals and single-family 

homes and to generate leads. With a placemaking strategy 

TAKEAWAYS

based on research and consumer insights, well-

branded creative executions and effective targeting,  

marketing helped The Napier gain early traction in the 

market to lease up a full quarter ahead of schedule.

Marketing efforts promoted lead capture at the website. Email strategy, paired with communication from the leasing 

partner, nurtured interested residents through the process, resulting in a high rate of conversion.

56,460 L I N K  C L I C K S 

1,035 T O T A L  L E A D S

20 5.9% C L I C K  T H R O U G H  R A T E 

A T  A  $ 0 . 5 2  C O S T - P E R - C L I C K 
O N  S O C I A L

A T  A  $ 9 . 4 6  C O S T - P E R - L E A D 
O N  S O C I A L

A V E R A G E           O N S I T E  
V I S I T S  P E R  W E E K  A F T E R  O P E N I N G F R O M  P A I D  S E A R C H  P R O M O T I O N S

$

Named for the bold engine that powered land speed record breakers on 

Daytona Beach from the roaring twenties through the thirties, The Napier leads 

with style, sophistication, and fun in a section of Daytona/Ormond Beach  

that is both tranquil and close to everything you want to do.

WHAT MAKES IT HOME
Seven thoughtful floor plans 

 (approx. 800 to 1,527 sq. ft.)
Abundant natural light

Fur-friendly (up to 50 lbs.)
Chic flooring and finishes

Outdoor living spaces
Integrated garages available

Semi-private entries
Rentable storage spaces

YOUR LIFE, FINELY TUNED. 

(386) 852-8521 /// TheNapier.com
2351 N. Williamson Blvd., Daytona Beach, FL 32174  

Isn’t it time?

WHAT MAKES IT MORE
The Club and generous pool with sunshelf

Private cabanas
Gym and yoga spaces

Game room and wet bar
Collaborative workspace with WiFi

Dog park
Onsite management

Valet trash service
Automated package lockers

One-, two- and three-bedroom residences for lease available for move-in mid-December.
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